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Board Of Studies (BOS) Meeting 
 

Day: Saturday  Date: 11/01/2025       Time: 3:00 pm 

 

Agenda 
 

 

• Discussion over MBA Specializations to be offered from A.Y. 2025 - 26 

• Decision on syllabus structure of MBA – Second Year (Sem – III & IV) 

  



Minutes of the Meeting: 

1. Discussion over MBA Specializations to be offered from A.Y. 2025 - 26:  

The board discussed in detail the current industrial trends, emerging job 

profiles, students’ career aspirations, and employability parameters. After 

collective brainstorming and expert advice, it was unanimously resolved that 

a total of seven (07) specializations will be offered under the MBA program 

from the Academic Year 2025-26 onward. These are: 

a. Marketing Management 

b. Financial Management 

c. Human Resource Management 

d. Operations & Supply Chain Management 

e. Business Analytics 

f. Pharma & Healthcare Management 

g. Agri Business Management 

Each specialization will consist of core specialization papers, electives, 

practical components, and project work aligning with NEP-2020 and industry-

specific skillsets. 

 

2. Decision on syllabus structure of MBA – Second Year (Sem – III & IV): 

The structure for Semester III and IV, each comprising 26 academic credits, 

was presented by Dr. D. T. Khairnar. 

It was clarified that the structure includes: 

• Specialization Courses 

• MOOC/Value-Added Courses 

• Summer Internship Project (SIP) in Semester III 



• Research Project / Consulting / Entrepreneurship Project in 

Semester IV 

The board appreciated the flexibility and choice-based learning model 

incorporated in the structure as per NEP-2020 directives. The syllabus 

structure was reviewed, discussed, and unanimously approved. 

 

3. Miscellaneous: 

The board emphasized the need for industry collaborations, internships, 

project-based learning, and skill-oriented content delivery. A suggestion was 

also made to periodically revise specialization offerings based on placement 

outcomes, alumni feedback, and future market dynamics. 
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