





BambooRakhiMakingbyTribal’sofMelghat

Sampoorna Bamboo Kendra Rakhis Manufacture by Tribals of Melghat of Korku , Gond,
Bhilala. Sampoorna Bamboo kendra has trained these people from that area on Bamboo
products making.




MBAstudentsworkdayandnightonmakingthisprojectsuccessful.Everyyeararound

50+ students participated in this activity. Road side stall (Main road, Balaji Temple,
Someshwar temple, Kapaleshwar temple) City Center Mall, Central Mall Participated in
OngoingExhibitionCorporateStall(M&M, TCS)DoortoDoorsell,OfficeslikeBSNLBanks
Nashik schools for organising workshop and selling school Kits.




360 Impact:

a.For theTribal’sof theMelghat:

The part of the revenue generated through the Project Bandhan Activity is utilized in the
establishment of “Gram Dnyan Vidyapeeth” a skill development center cum universitywhich
is working on the development of art forms of the Melghat tribal’s that they preserved and

reared for generations.



The Project Bandhan is proving to be a sustainable medium and a model of provision of the
employmentandmarkettotheproductsmanufacturedbythetribalsoftheMelghat. This easy to
replicate model resulted in the spread of the awareness and demand for the Raakhi of Melghat
tribals in various districts, states and countries of the Globe. Thus, proving to be a prominent
step towards alleviating the poverty and fighting the predominant issue of Malnutrition in
Melghat.

Revenue Generation Phase

As a result of the restless efforts of the students during the Raksha-badhan season results in the
generation of the revenue through the sell of the DIY Raakhi Kits and the readymade Bamboo
Rakhis. This generated revenue is then handed over to the Sampoorn bamboo Kendra, Melghat—
an NGO woking for the well-being of the tribals of the Melghat Area.
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Project Bandhan Cheque Handover to Mrs. Nirupama Deshpande (Sampoorn Bamboo Kendra)by
the hands ofHon. Adv. Nitin Baburao Thakare (Hon. Sarchitinis, MVVP Samaj) in Presence of
Staff and Students of MBA & Engineering Deparment, 2023.



Project Bandhan Cheque Handover to Mrs. Nirupama Deshpande (Sampoorn Bamboo Kendra)by
the hands ofHon. Adv. Nitin Baburao Thakare (Hon. Sarchitinis, MVVP Samaj) in Presence of

Staff and Students of MBA & Engineering Department, 2024.



ProjectBandhaninMedia Media
Management

The Local and National Media support to the Project Bandhan has played a very crucial part in
garnering the expected support from the masses. The local marathi newspapers such as Sakal,
Deshdoot, Pudhari, Lokmat, Divya Marathi etc. cover the news right form the
awarenessphaseoftheproduct.WhereasthenewsnationalnewspapersuchasTimesofIindia,ZeeNews,

Lokmat Times etc. provide the leverage that the project needed for scaling up. The Students of

the Institute while carryingout the Project Bandhan Activity, also learn and manage these media

coverages thus adding an extra skillset under their belt.
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